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	Campaign
	Role
	%
	
	

	National & International site selectors and business location decision makers
With background in the industry your community targets

	Attract site selectors, business prospects, and increase consideration of your community  as business location for target industry
	Getting on the National Map
Your community name: Geared for Growth
	Business recruitment
	% 


	
	

	Your region/ area site selectors, brokers and business location decision makers
(Specifically, looking to your community target industries
	Attract site selectors, business prospects, and increase consideration of your community as business location for target industry
	Winning in the region – Your Community ’s Got It
	Business recruitment
	%
	
	

	Local business
















	Proactively engage and build meaningful relationships with existing industries for the purpose of business retention and growth
	Winning in the region -  Your Community’s Got It
	Business retention
	%
	
	

	Talent 
Young Urban Citizens
Young professionals Students
Professional Workers 
Migrating Entrepreneurs Freelancers 
Migrating professionals
Expert Guests 







	Proactively engage and build meaningful relationships with target groups for the purpose of talent attraction and growth





	Winning relocating & expanding companies’ interest
Building SMEs eco system








	Talent & Industry attraction












	%













 
	
	

	Locals & Visitors
Traveling Discoverer
Thematic Visitor 
Optimizer 
Rational Business Visitor 
Citizen devoted to his/her neighborhood 

	Proactively engage and build meaningful relationships with target groups for the purpose of talent & people attraction and growth
	Winning in the region -  Your Community’s Got It
	Business retention
	%
	
	



